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Zoomark: Bigger than ever

More than two months before
the opening of Zoomark Inter-
national (11-14 May), the en-
tire exhibition space available
in the four traditional halls in
the Bologna exhibition centre
has been assigned.

BolognaFiere has decided
o make a further area available
to accommodate the many ex-
hibitors on the waiting list. The
opening of a fifth hall will offer
companies appealing solufions
for exhibiting and new spaces
for events and initiafives.

The forthcoming Zoomark
International will therefore be
even larger, covering a fotal
surface area of 50 000 m?.

The aquatics segment is
fo be accorded special status

at the Zoomark International
trade show. With the "Aqua
Project” the organisers aim
to offer manufacturers, dis-
tributors and refailers in the
ornamental fish industry a
special platform, for which a
separate large area has been
made available in hall 19. As
well as a display of aquari-
ums, the space will feature
an unusual natural aquarium
created by well-known aqua-
scapers. Seminars and other
trade events will form other el-
ements of the "Aqua Project”
along with an aquarium com-
petition. Renowned aquatics
companies have been se-
cured as Sponsors.
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other leading trade events world-
wide,” explains Giuseppe Pierini of
Promopet, Zoomark International’s
managing and operating secre-
tariat. “Indeed, one of our goals
for Zoomark International 2017 is
to increase the number of our in-
ternational exhibitors and buyers
further.”

Gianni Guidolin Group
includes four companies
One of the exhibitors in the Italian
pavilion is the Gianni Guidolin
Group, comprising four verti-
cally infegrated companies. The
group is active primarily in re-
search, development and evolu-
tion of innovative technology in
the agro-industrial and zootech-
nical fields. One of the companies,
26 Pet Food, manufactures var-
ious food product lines for cafs,
dogs, rodents and rabbits. Ac-
cording to the company, each
line is produced from Italian raw
ingredients and is steam cooked.
Its products include items such
as Diet Flakes to combine with
paté or dry food and Diet Com-
plete foods for dogs. The range
for rabbits and rodents features
products including Wafer Hay,
Wafer Flakes and Muesli Flakes.

Agras Delic: 30 years

of experience

The Italian company Agras Delic
has been offering exclusive prod-
ucts for almost 30 years and is
the market leader in natural pet
food in Italy. With brands such as
its main line Schesir, the company
has achieved considerable suc-
cess abroad too, with foreign mar-
kets accounting for 40 per cent
of its furnover. The products are
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exported fo more than 60 coun-
tries worldwide. Agras Delic uti-
lises plants that have the highest
performance, safety and hygiene
levels, with certified production
processes guaranteed by inde-
pendent international organisa-
tions. Its dog and cat food is char-
acterised by 100 per cent natural,
human-grade ingredients and is
free from colourings, appefisers
and preservatives.

Cliffi = Chemi-Vit:

Italian tradition

Another company exhibiting in the
pavilion at the Global Pet Expo in
Orlando is Cliffi - Chemi-Vit. Cliffi
also adheres fo high technical
standards in its production. “We
use state-of-the-art computerised
manufacturing technology guar-
anteeing high-level production
from both the quantitative and
qualitative points of view. All our
manufacturing processes are ISO
9001-2008 certified,” states the
company. Products include dog
biscuits, reats with added benefits
and different ranges of complefe
and complementary food for birds,
small mammals, fish and fortoises.

Imac: modern

Italian production
One familiar name in the Italian
market is that of Imac, which has
been around for over 50 years
and exports products such as
pet cages fo over 53 countries.
Every production phase for the
company’s goods is undertaken
inits plant in Tezze di Arzignano,
Vicenza; thus the final product
is manufactured entirely in Italy.
Today the company’s p!

and it employs 60 people. Imac
is constantly experimenting with
new ways of increasing the effi-
ciency of its product transporta-
tion. One solution is the new Imac
flat-packed system, which enables
large cages for pefs to be reduced
fo a third of their normal size for
delivery without sacrificing the
simple assembly technique.

Oceanlife at home

A relatively young company also
exhibiting in the Italian pavilion at
the Global Pet Expo is Oceanlife,
which was established in 2007.
The company offers solutions
for managing home aquariums
and professional systems. Its first
products on the market were ma-
rine supplements, and food is also
an important part of Oceanlife pro-
duction. The company also manu-
factures a line of easy-to-use test
kits to help control water values
as well as a complete line of filter
media for breaking down polluf-
ants and eliminating algae. The
Oceanlife technical department
also d i

cover an area of around 12 000 m?

Y for aquar-
iums, even large ones. |

Agras Delic will also be represent-
ed In the Italian pavilion.
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