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Masting polnt Bologna
Zoomark Intemationol ettracted
inrge numbers of visitors

Praducts far smoll
dags ware prominant
arthe show.
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“I never Imagined the show would
be this big!” Thot wos the oston-
Ished reaction of some exnhibitors
hosting o stond in Bologna for the
first fime. Companies that eftend
Zoomark Internationol regularly
ond know the show befter prize
its clear arrangemant, shorl routes
between the show halls ond the
intimate atmosphere of the exhi-
bition crea above all. In spite of
the addition of ¢ further hail to this

The organisers of Zoomark International are cele-

brating: the ltalian pet product show, the main

event of its kind in Europe in an Interzoo-free year,
was a resounding success.

areq, Zoomark remains a compact
fair, something that is clearly re-
flected In the manner in which
companies presant their prod-
ucts and services af the show.
Although some stands are lorge,
they still offer a clear overview,
which is not always the cose of
Inferzoo.

The mood was good through-
out, perhaps on account of the
favourable economic situation
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currently prevoiling in many coun-
fries. With regard fo the visitors,
the “infernational” tag aftoched fo
the show's name was fully justi-
fiad in the first two days of the fair,
with virtually oil the major retallers
turning up in Bologna.

More exhibitors

In the months leading up fo the
show tha signs were already thers
that this year's Zoomark Interna-
tiona! would be a success, The
demaond for stand space was
unexpectedly high, prompting
the organisers fo take the swift
dacision lo add another hall to
the exhibition area. 735 exhibi-
fors from 43 countries oppeared,
an increasa of 17 per cent from
two yaars ago. Five country pa-
vilions provided clear evidence of
the growing international flavour
of the foir. The USA, Grea! Britain
and China In particulor were once
ogain reprasented by o lorge con-
tingent of compenies.

In controst fo many other trade
shows, the
and cat food did not dominafe the
proceadings in Bologna, Acces-
sory p
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Aqua P t was an attempt to bring ¢

ond leads, beds and cushions,

he aquatics segmant fo the fora

1o be found on quile a few stands,

toys and transport

were prominently displayed on
the stonds. Outdoor acfivities
with dogs were o key theme
on many stands, while hygiene
ond core products ployed a sig-
nificant role too. Dog opparel, o
very sirong segment in Italy on
occount of the large number of
small dogs there, was likewise

ded o high priority on the
exhibition area. As well os the dog
ond cat cotegories, food and oc-

for small animals were

Outdoor products for dog owners word exhibited on o numbes of stands.
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d g that this seg:
slill offers devalopment potantial
despite stognating sales.

Pramiere for Aqua Project
The special Agua Project zone
created in hall 19, where lalian
aquatics companies exhibited
fully set-up aquariums, provided
an Inferesting visual distraction.
The thres oquariums judged fo
be the best received awards. A
number of aqualics componies
were grouped around the zone,
including suppliers of ornamantal
fish and aquascoping componies,
An ambitious progromme of falks
and workshops wos also instru-
mantol in focusing the spollight on
the oquotics segment, although
it would have been better if more
well-known manufaciurers had
perficipated in this initiotive.
Naveriheless, Aqua Project was
a promising, if modest, start that
should give the organisers the
courage fo attempt this again in
two years” lima

o

A host of com s presentad
thalr wares In the USA pavilion,
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